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Through close collaboration with 
stakeholders across the many 
industries Sherwin-Williams serves, 
we are expanding upon the positive 
impact made by our products and 
people for generations – an ongoing 
effort we call Building on the Good. 
In doing so, we address real-world 
challenges and opportunities
that enable us to grow in ways we 
believe to be sustainable, ethical 
and responsible. 

About This Report
This year we present a streamlined Sustainability 
Report paired with additional details and examples 
about our sustainability performance and progress 
at sustainability.sherwin-williams.com.

Unless otherwise specified, the programs and 
data discussed throughout are reflective of our 
global operations and cover the year ended 
December 31, 2025. This report was prepared 
with reference to key sustainability reporting 
frameworks, including the World Resources 
Institute Greenhouse Gas (GHG) Protocol 
Corporate Accounting and Reporting Standard, 
the Global Reporting Initiative, the Sustainability 
Accounting Standards Board, the Task Force on 
Climate-related Financial Disclosures and the 
Taskforce on Nature-related Financial Disclosures, 
all of which are available in the appendix or on 
our website.

https://corporate.sherwin-williams.com/content/sherwin/corp/corp-aem-sherwin/us/en/sustainability.html
https://sustainability.sherwin-williams.com
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To Our Stakeholders,
Sustainability at Sherwin-Williams remains 
at the core of what our stakeholders 
expect from us: high-performance 
products, disciplined operations 
and strong results. 

It is the reason we continue to focus on sustainability as an Enterprise Strategic 
Priority within our Success by Design framework. This intentional approach – 
aligned with our customer-focused strategy – inspires excellence and positions 
us well to drive above-market profitable growth.

Serving the Needs of Our Customers
We work in lockstep with our customers to anticipate and understand their 
sustainability needs and develop forward-thinking solutions for the markets we 
serve. For example, we recently introduced Emerald® Symmetry™, an elite 
product with exceptional coverage, crafted from a minimum of 22 percent plant-
based carbon content. Our industrial lineup now features Heat-Flex® Advanced 
Energy Barrier (AEB), helping manufacturers extend the life of critical steel assets. 
These innovations expand our portfolio of products with sustainability attributes, 
which includes trusted solutions such as valPure® V70 and Powdura® ECO. 

Progressing Our Environmental Footprint Goals
Reducing our operational impacts remains a significant focus. This year, we advanced projects to increase our procurement of 
renewable energy, including through a new virtual power purchase agreement (VPPA) for our European Union operations, 
reflecting the momentum of active investments in North America. These efforts increased our renewable electricity to 
38 percent, advancing toward our 2030 goals. Additionally, continuous improvement efforts across the organization 
drove efficiencies in our operations, contributing to a 23 percent reduction in Scope 1 and 2 GHG emissions.

Celebrating the Best Team in the Industry
The common thread in this progress is our people. We attract, retain and develop world-class talent, whom we empower to 
Create Your Possible™ through life, career and connection. Our culture is one of safety and belonging, where employees seize 
possibilities to thrive, show they care and produce meaningful work. Our 64,000+ employees are our greatest differentiators.

We are proud of the progress we have made and are committed to building on it. Our sustainability commitments remain integral to 
creating lasting value for each and every one of our stakeholders. Backed by the best team in the industry, we will continue to 
focus on winning together by doing business the right way.

Thank you for your continued trust in Sherwin-Williams.

Heidi G. Petz
Chair, President and Chief Executive Officer
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https://investors.sherwin-williams.com/financials/annual-reports-and-proxy-statements/default.aspx
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Product Blueprint
Our products safeguard physical assets, beautify interior 
and exterior spaces and preserve the trust our customers 
place in us. The solutions we deliver are shaped by 
real-world challenges and sustainability expectations, 
driving innovation that serves a purpose: helping 
customers achieve their goals for performance, 
durability and environmental responsibility. 
Third-party certifications independently 
validate this commitment, recognizing 
that our products meet rigorous 
standards and support 
customer success.

Our Approach 
to Product R&D
Our research and development 
(R&D) activities are driven by 
customer needs and emerging 
global regulations.

Sustainability by Design is our process for considering 
and incorporating sustainability attributes into our products. 
Through this program, which is an element of our Stage-Gate 
product development and reformulation process, we identify 
ways to incorporate sustainability attributes into our products 
while improving performance. Our Sustainability by Design 
process incorporates several key considerations, illustrated 
below. Our product teams use these considerations to design 
products that are aligned with customer needs and market trends.

Sustainability 
by Design

Formula Stewardship

▪ Air quality through volatile 
organic compound (VOC) 
reduction or air purifying 
technology

▪ Hazard assessment
▪ Chemical substitution

Resource Conservation

▪ Resource reduction
▪ Biobased or recycled ingredients
▪ Optimization of packaging materials
▪ Waste reduction

Climate/Carbon Impact

▪ Product carbon footprint 
declaration or reduction

▪ Product durability
▪ Product application 

efficiency
▪ Biobased or recycled 

ingredients

https://corporate.sherwin-williams.com/content/sherwin/corp/corp-aem-sherwin/us/en/sustainability/focus-areas/product-blueprint/stewardship.html
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Environmental Footprint
Our legacy is rooted in protection: designing products that last, 
so we can help conserve resources. This goal extends to how 
we operate. We are seeking to shift to renewable sources 
of energy and transport our products more efficiently as 
we strive to make our processes more sustainable. 
Beyond our facilities, we collaborate across the 
value chain, working with suppliers, customers 
and industry partners to accelerate 
progress toward a more resilient 
and responsible future.

Our Carbon Footprint in Context
Sherwin-Williams operates a multifaceted, global business that includes manufacturing and distribution facilities, 
paint stores, branches and offices, and a vehicle fleet. In addition to emissions from our direct operations, our value 
chain generates GHG emissions outside our operational control – commonly referred to as Scope 3 emissions. 
Outlined below are further details about these sources of GHG emissions.

Upstream Operations and Facilities Downstream

Scope 3 Scope 1 Scope 2 Scope 3

• Supplier-related emissions • Product manufacturing
• Building heating and cooling
• Fleet operations

• Energy purchased to 
power our facilities 
and stores

• Application/curing of 
certain types of coatings

• Product end-of-life 
recycling and disposal

Challenges and Opportunities

Upstream Value Chain
Emissions from purchased 
goods and services are a 
function of how suppliers 
extract natural resources. 
Reducing these emissions 
may require new technology, 
capital investment, 
supportive regulatory 
policies and downstream 
acceptance of higher raw 
material cost.

Under Our Management
We make strategic choices about which types of 
equipment to operate and energy sources to use. 
Examples of successes include incorporating hybrid 
vehicles into our sales fleet and renewable electricity 
into our manufacturing operations. Some sources of 
emissions are currently difficult to cost-effectively abate, 
such as our trucking fleet for long-distance hauling. 

Downstream Value Chain
We work closely with 
our customers to develop 
lower-GHG emission 
formulations and 
applications. Adoption 
of these technologies 
is often dependent on 
the pace of customer 
capital investment 
and acceptance. 

Forward-Looking Actions

• Working with top 
suppliers to understand 
their decarbonization 
commitments

• Incorporating recycled 
or biobased ingredients 
into our products where 
feasible

• Increasing percentage 
of hybrid vehicles

• Continuing to upgrade 
building systems

• Optimizing shipping and 
distribution routes

• Installing on-site solar
• Procuring renewable 

energy
• Improving equipment 

efficiency

• Reusing manufacturing 
by-products

• Developing formulations 
that enable lower-energy 
curing

• Increasing on-site and 
in-store recycling

• Supporting industry-wide 
product end-of-life 
programs
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Social Imprint
While customers and consumers may know Sherwin-Williams 
for our industry-leading products, our greatest asset is the 
people behind them. We strive to positively impact people 
and communities around the world through rewarding 
careers, safe workplaces and opportunities to engage 
and grow. We invest in the safety, health and 
well-being of our employees, providing the 
training and resources they need to return 
home safely each day and support their 
families. Guided by a culture that 
values possibilities, excellence, 
care and winning together, we 
aim to create a workplace 
where everyone thrives.

Safe and Responsible Operations 
Fostering a safe work environment is everyone’s responsibility at Sherwin-Williams.

We aspire to achieve zero injuries, zero incidents and zero nonconformances – what we call our Vision 
of Zero. Sherwin-Williams promotes shared responsibility and collaboration across our operations for 
environmental, health and safety (EHS) initiatives. Our Global EHS Policy is the cornerstone of this goal, 
and our global EHS Management System (EHSMS) guides implementation. This system serves to give our 
sites a common roadmap for best practices and articulates the processes in place to maintain a safe and 
healthy environment. The EHSMS helps ensure we all work from the same playbook, abide by the same 
standards and improve workplaces in the same way. Every Sherwin-Williams employee undergoes safety 
training that is designed for their respective role and responsibilities. This includes learning to identify and 
address hazards and making use of technologies and processes that help promote safety. 

Effective processes and active employee involvement and empowerment are critical to ensuring safety. 
We promote safety awareness Company-wide, maintain ongoing communication and continually seek 
new ways to engage our team.  

Learn more about safety processes 
and procedures on our website.

https://corporate.sherwin-williams.com/us/en/sustainability/reports-and-downloads.html?_gl=1*1qj5pdz*_gcl_aw*R0NMLjE3NzAyMjE0OTkuRUFJYUlRb2JDaE1JOG95azhwekFrZ01WY0U3X0FSMlgxekVJRUFBWUFpQUFFZ0pXa2ZEX0J3RQ..*_gcl_au*MTAzMzA4NzI1LjE3NzAwNTU3MjU.
https://corporate.sherwin-williams.com/content/sherwin/corp/corp-aem-sherwin/us/en/sustainability/focus-areas/social-imprint/health-safety.html
https://corporate.sherwin-williams.com/content/sherwin/corp/corp-aem-sherwin/us/en/sustainability/focus-areas/social-imprint/health-safety.html
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Governance and Ethics
For more than a century, Sherwin-Williams has built a 
reputation as a company our stakeholders can trust. 
We work to uphold that trust every day through strong 
governance practices and high expectations for our 
leaders, employees and suppliers. As the world 
continues to evolve, we are committed to 
remaining true to our tradition of doing 
what is right.

Corporate 
Governance
Our corporate governance practices and 
policies are designed to enable our Board 
of Directors to set objectives, monitor 
performance and strengthen accountability 
of the board and management.

Our Code of Conduct sets clear expectations for 
responsible business practices across our global 
workforce. Employees have a responsibility to 
report actual or potential legal, policy or ethics 
violations, as well as any type of harassment, 
threat or safety concern. EthicsPoint is our 
independent, third-party ethics helpline that 
allows for confidential and anonymous reporting
where permitted by law. Annual global compliance

training reinforces these expectations and helps 
foster integrity among employees.

Our Supplier Code of Conduct applies globally and 
establishes expectations for ethical conduct, legal 
compliance, environmental responsibility and 
respect for human rights across our supply chain. 
Our Human Rights & Human Trafficking Policy
establishes requirements for our employees 
regarding the prevention of forced labor, child 
labor and human trafficking, and conveys our 
commitment to work with suppliers to ensure 
human rights are respected at all levels of our 
supply chain.

EHS oversight is supported by our Global EHS 
Policy, which outlines our commitment to safe 
workplaces, regulatory compliance and 
responsible operations.

Additional information on our corporate governance practices, including board 
composition, committee structure and oversight responsibilities, is available in 
the latest Proxy Statement and at investors.sherwin-williams.com, where we 
also maintain a comprehensive library of governance documents.

https://investors.sherwin-williams.com/corporate-governance/governance-documents/default.aspx
https://investors.sherwin-williams.com/corporate-governance/board-of-directors/default.aspx
https://investors.sherwin-williams.com/corporate-governance/board-of-directors/default.aspx
https://s2.q4cdn.com/918177852/files/doc_downloads/code_of_conduit/code-of-conduct-2023.pdf
https://investors.sherwin-williams.com/financials/annual-reports-and-proxy-statements/default.aspx
https://investors.sherwin-williams.com
https://suppliers.sherwin-williams.com/resources-policies/code-conduct
https://suppliers.sherwin-williams.com/resources-policies/human-rights-human-trafficking-policy
https://corporate.sherwin-williams.com/us/en/sustainability/reports-and-downloads.html?_gl=1*1xk2r9t*_gcl_aw*R0NMLjE3NzAyMjE0OTkuRUFJYUlRb2JDaE1JOG95azhwekFrZ01WY0U3X0FSMlgxekVJRUFBWUFpQUFFZ0pXa2ZEX0J3RQ..*_gcl_au*MTAzMzA4NzI1LjE3NzAwNTU3MjU.
https://corporate.sherwin-williams.com/us/en/sustainability/reports-and-downloads.html?_gl=1*1xk2r9t*_gcl_aw*R0NMLjE3NzAyMjE0OTkuRUFJYUlRb2JDaE1JOG95azhwekFrZ01WY0U3X0FSMlgxekVJRUFBWUFpQUFFZ0pXa2ZEX0J3RQ..*_gcl_au*MTAzMzA4NzI1LjE3NzAwNTU3MjU.
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